
Tackling Local Complexity

The Next Frontier 
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MMM in 2025

Over a third of US brands*

Source: Kantar, 2025
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Keys to Adoption
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Local Use Case



Every market faces unique challenges

# of Stores

Florida

Population

NYC

Boston

LA

DC

Chicago

TX



Do National results hold true in every market?
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In 11 out of 13 markets Meta outperforms Tiktok 

META TIKTOK



Budgets levels impact performance 
– making local results ever more critical
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Looking at OOH we can refine spend locally

OOH DIGITAL



Once again, it’s budget dependent!
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Local MMM fundamentally changed 
how we’re able to plan
NATIONAL MARKET 1 MARKET 2

TIKTOKMETA

OOH

Google

META

Google

TIKTOK

METAOOH

TIKTOK

Google

MARKET 3 MARKET 4 MARKET 5 MARKET 6 MARKET 7 MARKET 8 MARKET 9 MARKET 10 MARKET 11 MARKET 12 MARKET 13

Weight investment by media impact in each market



Closing comments

● National MMM signals can be misleading

● Local MMM enables granular clarity

● Ongoing benefit: Evolving channel mix

34%



Thank You



Appendix



Why Arima’s MMM?

Unlimited-use
platform

Fast Intuitive
and easy to use 

Works for simple & 
complex models

Transparent & 
exportable

Integrated
with forecasting & 
planning

Dedicated support 
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About Eden Collective  

Eden is a media investment advisory boutique that helps growing 
consumer brands get more from their media dollars.

We guide brands beyond narrow bottom-funnel “performance media” 
to a broader view of “media performance,” enabling scale while 
keeping both blended and channel CAC in check.

The founders of Eden had long observed a fundamental mismatch in 
the market between the needs of emerging consumer brands and the 
existing media agency offerings.

Eden bridges that gap by acting as a strategic media partner between 
clients, buying agencies, and measurement vendors—building 
cross-channel strategies, designing unified measurement systems, 
and ensuring partners execute in line with growth goals.

edencollective.co



Corner Table Creative is a female-founded social agency, dedicated to great 
work, game-changing results and a culture of hospitality. We are on a mission 
to make memorable connections and ensure that our clients and their 
audiences are seen, heard, and valued at every touchpoint of our partnerships.

Digitally-native, with decades of expertise spanning every category and scale 
of business, we bring our deep knowledge of each platform, algorithm, trends and 
audience to each piece of work.

We’re a  team of multi-tool players. With intent to re-imagine what the agency 
relationship can look like,  we’ve removed silos from the process, getting to 
impactful work faster.

Everything we do is built for iteration. We have a methodical test-and-learn 
approach, creating a playbook unique to you, informing all optimizations with 
intention.

We hope you’ll join us at the best seat in the house.

cornertablecreative.com

About Corner Table Creative  



About Arima  

Founded in 2019, Arima's unlimited-use MMM platform breaks 
through traditional limitations of speed, accessibility, and cost, 
giving marketers endless workflow opportunities to measure how 
their omni-channel efforts contribute to business objectives.

Powering Arima’s platform is Synthetic SocietyTM, a 
privacy-by-design database that statistically mirrors real-world 
consumers using over 10,000 attributes from trusted sources like 
census data, market research, mobility patterns, and purchase 
behavior. Through an intuitive and interactive user interface, 
marketers can combine their data with ours to measure marketing 
performance, generate deep consumer insights, optimize 
cross-media plans, and visualize trends with interactive maps—all in 
one unified platform.

arimadata.com


